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korean-based, but with 
worldwide ambitions in 
medical imaging
Samsung is the Korean-based company whose presence on the internationl mar-
ket in medical imaging is being increasingly felt. We wanted to find out more about 
what makes Samsung tick  and what are their  plans for the future so we spoke 
to Wayne Spittle, Executive Vice President, Strategic Marketing, Samsung Medison. 

Q   First of all, a bit of clarification regarding company 
names. Everybody knows the giant consumer elec-
tronics company Samsung; in the medical imaging 
field there was Samsung Medison, with its focus in 
ultrasound, and now after the combination of Sam-
sung Medison with Samsung Electronics the company 
is called Samsung Medical Equipment. Is that right? 
What’s behind all these reorganizations? 

A Well, these are not just internal  reorganizations  — in 
fact the name changes reflect the acquisitions that Sam-
sung Electonics have made over the recent years as part 
of its expansion policy. 

Basically Samsung Electronics began its medical equip-
ment business in 2009 in the field of in vitro diagnostics 
IVD and digital radiography. Since then, Samsung Elec-
tronics have acquired no fewer than 5 different companies;

These are: 
•  The  Ray company active in the field of  dental CT / 

X-ray and which was acquired in  2010; 
• Nexus who are in the IVD  field, also acquired in 2010; 
•  Medison. After the acquisition of Medison, it became   

Samsung Medison, focussed on diagnostic ultra-
sound systems. Medison was acquired in 2011, as 
was Prosonic, who produce ultrasound transducers.

•  Finally NeuroLogica — the most recent acquisition 
which happened 2013. With its strong foundation of 
expertise in CT design, development and manufac-
turing, NeuroLogica transforms fixed CT technolo-
gies into portable platforms. .  

After the acquisition of these companies, Samsung  felt 
that there would be more focus and efficiency if the mother 
company Samsung Electronics set up its medical equipment 
business as a sub-division in its own right, under the name 
of ‘Health & Medical Equipment Business’. or HME. Since its 
creation, Samsung HME has been integrating Samsung Medi-
son’s existing overseas branches into its operations in several 
countries, in order to strengthen its global sales force in medical 
equipment business. 

Overall, Samsung is increasing its presence and capa-
bilities in healthcare from both organic growth and 

acquisitions. The HME division makes full use of the 
parent company’s world-class expertise in IT and in 
mobile and display technologies and combines these  
with the particular expertise and know-how in the medi-
cal device market that the HME division has.  

Q  The company’s home base is in Korea, but in addi-
tion to that market what are the company’s other 
geographical priorities? Where are your manufac-
turing plants? What about sales and service struc-
ture in Europe? 

Our manufacturing facilities are mostly based in 
Korea except those of Nexus and NeuroLogica  which 
are located in San Diego and Boston, respectively.  
However, Samsung’s overall goal is to attain a wider 
global reach through the existing sales channels of 
Samsung Medison and Samsung Electronics (including 
countries serviced by our partners).

 
Samsung is currently strengthening its sales and ser-
vice infrastructure in Europe by establishing busi-
ness operations in several overseas territories. So far 
we have established country business operations in 
France, Germany and Italy, while at the same time 

In addition to establishing country business operations in France, Germany 
and Italy as well as setting up a European regional headquarters in London, 
Samsung plans to unveil its Remote Management Service (RMS) which enables 
users to manage the status of their equipment, through real-time monitoring 
of any problems that occur.

Wayne Spittle is Executive Vice 
President, Strategic Marketing, 
Samsung, Health and Medical 
Equipment division. 
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setting up a European regional 
headquarters in London, UK.  
In addition this year we plan to 
upgrade our Remote Management 
Service (RMS) system to all our med-
ical devices including digital X-ray, 
ultrasound and IVD for greater con-
venience. RMS is a customized ser-
vice that enables users to manage the 
status of their equipment, through 
real-time monitoring of any problems 
that occur. In addition Samsung Med-
ical Equipment also provides remote 
repair services upon request through 
remote access assistance Samsung 
Medison is currently operating its 
business in UK through  partnerships 
with local distributors. 

Q        The company is known for its range 
of ultrasound and digital radiogra-
phy products. What sets these prod-
ucts apart from the competition? 
What are the flagship products and 
what is their particular appeal? 
What is your strategy regarding the 
development and marketing of these 
products?  

A Samsung Medison has been a lead-
ing manufacturer of diagnostic ultra-
sound devices, principally in OB/
GYN applications, for more than 28 
years. Since its acquisition in 2011 
Samsung Medison has been able to 
benefit from  Samsung Electronics’ 
renowned expertise in consumer elec-
tronics and IT and  has been able to 
integrate many useful consumer elec-
tronics features into the diagnostic 
ultrasound product line. 

The results of this can be seen 
in several new products that were 
introduced in 2013 and which had 
innovative features in the display, 
user-convenience and design, which, 
taken together, help users carry out  
faster and more accurate diagnoses. 
One example of this is the new UGEO 
WS80A ultrasound system which is 
the flagship system from Samsung 
Medison. The new system has high 
image performance with 21.5” wide 
LED monitor and a 10.1” highly sen-
sitive touch screen.  Users can benefit 
from its new 5D functions to pro-

vide clearer visualization of lesions 
characteristic of particular patholo-
gies.  The  5D Cine function provides 
more realistic 3D images of lesions 
and blood vessels that clinicians can 
evaluate using a 3D TV.  

The system can also carry out breast 
elastography measurements which are 
more acceptable from the work-flow 
point of view since the strain ratio 
between the target and reference area 
is acquired much faster than before. 
Mothers can even experience the plea-
sure of taking and sharing 3D images 
and videos of their babies through the 
android application ‘Hello Mom’. 

The premium digital X-ray XGEO 
GC80, supporting all general radiog-
raphy exams in medical institutes and 
trauma centers, applied the first-ever 
humanoid technology for Tube Head 
Unit operation to move freely with 
less fatigue. Samsung recently intro-
duced a new wireless detector that 
brings clearer and sharper imaging, 
offers an 80% higher DQE (Detective 
Quantum Efficiency) thaty brings low 
noise and superior contrast perfor-
mance. Also, the XGEO GC80 features 
an upgraded image ‘S-Vue’ engine 
that provides enhanced images that 

even display overlapping areas and 
contours effectively separating thick 
and thin parts of bones with Sam-
sung’s post processing technology. 

With such performance, Samsung 
aims to provide both diagnostic accu-
racy and patient experience/safety. 

Q  Very recently you bought the US 
Company Neurologica, known 
for its pointy of care CT systems. 
What was the particular rationale 
behind this acquisition ?

A Samsung’s acquisition of Neuro-
Logica was the result of the company’s 
long-term commitment to the medical 
imaging business  in general and had 
the specific aim of further strengthening 
and expanding the product portfolio in 
diagnostic CT imaging field. NeuroLog-
ica supplies cutting-edge portable CT 
scanners that have revolutionized clini-
cal work-flows by enabling CT scanners 
to be brought to critical patients who 
are too ill to be moved to the emergency 
rooms.  We believe that the  technological 
synergy with NeuroLogica will enable us 
to make significant future innovations 
and developments in the CT field. 

Q  Any more acquisitions in view? 
 A We are always open to Merger 

& Acquisition possibilities that could be 
mutually advantageous,  but currently 
there are none under review.

Since its acquisition in 2011 Samsung 
Medison has been able to benefit from  
Samsung Electronics’ renowned expertise 
in consumer electronics and IT and  has 
been able to integrate  these  this into its 
product line. An  example of  the incopor-
ation of Samsung Electronics’ expertise 
in displays, user-convenience and design, 
can be found in the new UGEO WS80A 
system which is the premium ultrasound 
system from Samsung Medison. 

Another example of the incorpora-
tion of technological expertise from 
Samsung Electronics into Samsung 
Medison’s products is the “Hello Mom” 
android app. This enables mothers to 
take and share 3D images and videos of 
their babies. 


